Hispanic travelers are

+50%

more likely to buy a new
car in the next 12 months.

They are also

+32%

more likely to get an SUV
as their next vehicle.

of Gen Zers use TikTok as a
search engine over Google.
This is a generational shift in
how users discover information
and learn about brands.

PINTEREST TREND
SHOWING

+270

TRAVEL DESTINATIONS
FOR THIS FALL.

Instagram and TikTok are some
of the best channels to reach
Hispanic consumers. They are

+23%
more likely to use Instagram and
+22%

more likely to use TikTok.

TikTok was also the most
downloaded app of 2021
with more than

30 MiLLION

daily active users.

OF U.S. RESPONDENTS
TO TRIPADVISOR'S
2022 FALL TRAVEL
INDEX ARE PLANNING
TRIPS THIS AUTUMN.

They are also on platforms
like TumblIr and Meetup -
channels that capture

>»6%

of the audience, but show
their desire for communities
to connect with others.

AMERICANS (28%)
EXPECTS TO TAKE A
VACATION BETWEEN
LABOR DAY AND
THANKSGIVING.




